it
10 {1JSPORT
»* *

* ¢



o

TEAM

(Fec) ESCTSR o
FCC

MOTOR CYCLE ROAD RACING TEAM &

Marketing Brochure

Contents:

The Race

- The Rider

- The Team

- Team Performance

- The Audience

- Marketing Opportunities
- Types of Investment
- Media activities

- News letter

- Internet

- Mobile Internet

- Local New Papers

- Magazines

- Radio

- Television

- Exhibitions

- Marketing Assistance
- Contact Information

QRAE
)

FIA WOl oy CFLA R IRRDA S

Fadération
Internationale
de Matorcyclisme




.

Organized by the F.I.M
Team F.C.C. TSR Eurosport Benelux are one of the permanent teams in the Endurance
World Championship series.

The Race:

Endurance races are long distance races. Races last either 6, 8, or 24 hours. Non-stop

racing over large distances like 500 kilometers (2006) is part of Endurance as w el.
Endurance stresses the strength of man and machine. Teamplay is essential in order to

be competitive and to finish each stage of the World Championship Series.

The Rider:

Each motorcycle on the track is rode by three individual riders. The riders take stints of
45 minutes to one hour at a time. Concentration is crucial for the rider to come into the

pit box without mechanical problems or even damaged bikes. While the race lasts and
the riders take there individualturns, no rider really has time to have a good rest. This

again stresses on the hardship of Endurance Motor Racing.
The Team:

One event has many things to organize. The riders need to be in perfect physical shape.
The bikes needto be tuned for lasting the race distance at the fastest speed possble. In

case of mechanical trouble, spare parts need to be at hand. The bikes needto be

refueled and maintained during the race. And not un-important, investors to the team
need to be gracefully welcomed and entertained.

Al 20 members of Team F.C.C. TSR Eurosport Benelux understand w hat it takes from
each individualto bring the best into each racing event. This for the contribution to the
teams, as w ell as to our investor’s successes!

Team Performance:

During the 2004, 2005 season, Team Eurosport Benelux competed in the World
Championship Series as a permanentteam en finished the seasonsw ith good results!
h season 2006 the team race w ith awild-card.

For the 2007 season, Team F.C.C. TSR Eurosport Benelux aim higher. With 3 new
talented riders the teamaims at scoring w orld championship points in the events it will
compete in. Theteam aims tofinish at leastwithin 3 pleases after the winner in the
events participated.



The Audience:

Each race has an attendance of approximately 100,000 to 200,000 spectators. The age
of the audience varies from 18 till 55 years old. During the 24 hours race events, the
race fars will stay on camp sites and hostels around the track. The entertainment and
ambiance during those events is that spectacular, that the average visitor will not get to
rest unti after the race is finished.

During each race event small stand in shops are created around the track selling aw ide
range of goodies. Merchandising, clothing, food and beverages are just examples of the
tems atsale.

Visitors get to the races by means of motorbike, cars, mobile homes and some fly in by
air.

A race weekend generally starts w ith the free practice on Wednesday'’s prior to therace
on Sunday. The 24 hours races start Saturday afternoon at 3 pm and finish the next
Sunday afternoon, at 3 in the afternoon. The fans arew atching the happenings on the
tribunes and enjoy therace at close range in the paddock and pit boxes.

For the race fan, the nost close to the teams they will be on Saturday, prior to the start.
The pit lane willbe open for fans for their pitwalk. The audiencew il be able to have a
glance at the team’s pit boxes, equipment and pow e dripping racers. The spectators are
also invited to talk to team members, and w hen one is lucky, he willreceive an

autograph fromtheir racing hero! During the pit w alk, the press w illtake the latest notes
on technology development and sponsoring activities.
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Marketing Opportunities:

Endurance World Championship series is the ideal way to reach a nulti- milion view er
market at a relatively low sporsor budget.

Bvents F.C.C. TSR Eurosport Benelux takes place in, is received in 57 countries by
billions of people w orldv ide. Bven though mast of the races take place in Europe, many

Asian Television Netw orks are broadcasting the races. This makes the series truly a

world series!
Successes of sports marketing.

hvesting in a team generates large revenues for the investor. It has been proven, that
the Li Fan sponsoring of the Chinese National Football League has multiplied the brand
awv areness of the company. Fhilips Consumer Electronics has reached a similar effect
on their brand aw areness w ith its F.A. Cup association in the late 1990’s in China. Sales
of the Philips brand increased.

h China, Zong Shen is associated w ith Endurance and Superbike motor racing, due to
ts sponsoring of the team. World w ide, Zong Shen is now abrand name due to the
association of the sport.

Bven for smaller brand names investnment in have huge returns due to the World Series.

For example, the Trust Computer Accessories gained a 1 to 10 mutiplication of
corporate turn over, due to the sponsoring of Dutch Formula 1 driver Jos Verstappen.

BEvery Huro invested in back end runner Fornula 1 Team Minardi, gained an additional
10 Euroturn over for the Trust Company.

Team sponsoring of EWC Team Eurosport Benelux offers great opportunities for brands
to expand aw areness and increase global turn over!

Marketing Opportunities:
hvestment in the teamgenerates the follow ing marketing benefits.

hcreased brand aw areness.
hcreased brand reputation.
hcreased brandimage.

Business 2 Business marketing.
Meeting the People.

Enterprise entertainment.
Marketing campaign guidance.
And last but not least

Increased turn over!



Types of Investment:

hvestmentin F.C.C. TSR Eurosport Benelux can be done in the follow ingways:

Title Sponsor:

The title sponsor associates its brand name with the team. The teamname w ill be
named: Your Brand Name, F.C.C. TSR Eurosport Benelux.

The motorcycles will receive your corporate image, naming and colors. Y our company
will decide how the team w ill be exposing in the w orldw ide media. Billions of view ers in
nore than 70 nations will associate your conmpany, your brand name and your corporate
image with Endurance Motor racing.

Official media announce ments carrying your brand name, each time the team is
mentioned.

Teamwear willbe designed to your specific wished and outings on the dress. Riders
and team me mbers w il w ear your brand colors worldw ide during events and official
sponsor meetings.

Title Sponsor Privileges:
As title sponsor, you will receive the fallow ing privileges.

You're Brand Name, F.C.C. TSR EurosportBenelux .
Motorcycle design in your colors.

Motorcycle design in your brand name.

Motorcycle design in your corporate image.

Team wears toyour design specifications.
Hospitality units to your design specifications.
Pit box to your design specifications.

Trucks to your design and corporate outings.

Media correspondencew ith your brand name.
Television broad casting w ith your brand nane.

hternet exposure w ith your brand name.

VIP hospitality reatment during events.
VIP Invitation to your corporate guests.
VIP event access to your invitees.

Marketing support in your w orldwide markets.
Free publicity inyour local markets.

Free advertising w ith your brand name.
Assistance in road show organizing events.
Assistance in exhibition organizing events
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Sub Sponsor:

Another important sponsor of F.C.C. TSR Eurosport Benelux is the sub sponsor. The
invested amounts are smaller compared to the title sponsoring, yetthe exposure gained
i5 not to be under-estimated!

As a sub sponsor you will receive advertisement announcements of your brand name on
our bikes and team w ear. In official team correspondence, your brand name w ill be
mentioned. In all printed team matters, you're corporate or brand name logo wiill be on
display.

As a sub sponsor, youwill receive the follow ing privikeges.

Teamwears w ith your brand name logo and outings.
Hospitality unitsw ith your brand name logo and outings.
Pit box with your brand name and logo outings.

Trucks with your brand name and logo outings.

Media correspondencew ith your brand name.
Television broad casting w ith your brand name.
hternet exposure w ith your brand name

VIP hospitality reatment during events.
VIP Invitation to your corporate guests.
VIP event access to your invitees.

Marketing support in your w orldw ide markets.
Free publicity inyour local markets.
Free advertising w ith your brand name.
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Rider Sponsoring:

Sponsoring one of our riders gives you the unique opportunity to associate yourself with
one of the stars of Endurance World Championship Racing!

As a rider sporsor, your brand namesw ill receive unique exposure via the rider in your
worldw ide markets. Atthe same time, your brand name w illbe associated with a strong
and conmpetitive team: F.C.C. TSR Eurosport Benelux.

As a rider sporsor, youw ill receive the following privileges.

Rider racing w ears w ith your brand name logo and outings.
Rider helmet with your brand name logo and outings.

Media correspondencew ith your brand name.
Television broad casting w ith your brand nanme.
hternet exposure w ith your brand name.

VIP hospitality treatment during events.
VIP Invitation to your corporate guests.
VIP event access to your invitees.

Marketing support in your w orldw ide markets.
Free publicity inyour local markets.
Free advertising w ith your brand name.

Race leathers, helmets, gloves.



Technical Sponsor:

Qur technical sponsors investin material to our team Besides gasoline, motor oils, tires
and spare parts, there are many other materials or equipment that F.C.C. TSR Eurosport
Benelux is in need of.

A technical sponsor’s associationw ith F.C.C. TSR Eurosport Benelux w ill generate more
brand awareness and a unique opportunity to increase your brand name’s reputation for
durability!

Endurance motor racing is going to the extremes. Only the durable wiill lastin this
competiion!

As a technical sponsor, you will receive the fallow ing privileges.

Motorcycle w ith technical sponsor outings.

Pit box with technical sponsor outings.
Hospitalty unitsw ith technical sponsor outings.
Trucks with technical sponsor outings.

Marketing support in your w orldw ide markets.
Free publicity inyour local markets.
Fee advertising w ith your brand name.

VIP treatment to your invitees in events.
VIP event access to your invitees.

At the race-bike.
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Eventsponsoring:

Besides a season long investnment in F.C.C. TSR Eurosport Benelux , your company can

also choose to sponsor and event. This eventw ill highlight your cormpany'’s activities in
your local mar ket.

As an event sponsor you w ill receive the follow ing privileges.
Motorcycles w ith logo and outings of the event sponsor.
Hospitality unitw ith logo and outings of the event sponsor.

Pit box with logo and outings of eventsponsa.

VIP hospitality treatment during the event.
VIP event access to your invitees.

Local marketing support during the event.
Local media exposure during the event.

6h. Zhuhai China 2004



Media activities:

F.C.C. TSR Eurosport Benelux are very active to promote team and investors in aw ide
range of media.

The team is supported by a fan club. Membership is free. To bring endurance racing
closer to the fans, special fan club days are organized.

News Letter:

For our fan club and investors, F.C.C. TSR Eurosport Benelux are mailing new sletters

after each event or test session the team participates in. This w ay, investors keep close
contactw ith the team anyw here in thew orld.

Internet:

F.C.C. TSR Eurosport Benelux are writing the latestteam developnments on our team
site. Investors and associates of the team receive linking to their own sites. On the
websites, F.C.C. TSR Eurosport Benelux offer advertising for their investors.

Mobile Internet:

With the fast expansion of GPRS, 3Gand UMTS worldwide, F.C.C. TSR Eurosport
Benelux is active building mobile-internet connectivity. With direct access to the mobile-
internet, fans will be able to receive race information real time during races and even
after events!

Local New papers:

Reading about your brand and company in local newspapers is very important to reach
your target customer. F.C.C. TSR Eurosport Benelux understands this point and offers
free editorials with specific associationto your brand in local newspapers targeted by
your marketers.
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Magazines:

F.C.C. TSR Eurosport Benelux w rite editorials that will be mailed to motorcycle and
sports magazines in your local markets. Thisw ay, the motor sport fan keeps in touch

with the teamyou are investingin. Atthe same timeit offers a unique opportunity to
generate brand aw areness.
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Radio:

Hearing the latest news about Endurance Moator Sport on the local radio? F.C.C. TSR
Eurosport Benelux make their efforts to get radio exposure in your local markets.

Television:

With the association of one of the w orlds major sports channels: Eurosport, the team has
aguarantee of worldwide expasure. Your brand name and company affiliates w ill receive
the television attention no commercial television budget w illbe able to receive!

Eurosport aew interviews the Team Manager in Assen, Netherlands.
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Exhibitions:

F.C.C. TSR Eurosport Benelux is visitng major European and Chinese exhibition fairs.
Via this exposure channel, your company and brand names w ill receive exposure to your
lbcal target markets.

Marketing Assistance:

h cooperation with F.C.C. TSR Eurosport Benelux is able to offer your local mar keting
assistance in association w ith team sponsoring.

With this unique cooperation, the maximum exposure w ill be reached and maximum
investment return guaranteed to your company and brand ide ntification.

The offered assistance may include:

Media planning for your brand names.

Market research for your products.
Market introduction for your brands.

Corporate activities to increase brand aw areness.

Corporate activities for your customers.
Project planning and evaluation.
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F.C.C. TSR Eurosport Benelux

Team Director
Rob van Eijs

Contact address team:
Rijksweg 64 9244 CE Smilde Netherlands

Email: r.v.eijs@woldendurance.eu, vaneijs @hotmail.com
Phone mobile: +31646 347009 Home: +31 592 459 896

Website team: www.worldendurance.eu



